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Vel come to Issue No. 7 of the Vision News Consuner Products
e-Report. Vision is sent nonthly to executives within the
consuner products and nonwovens industries. Vision reviews
the news and events of each nonth in the di sposabl e diaper,
adul t incontinence, fem nine hygiene, household

wi pes/cl eani ng products and filtration nmarkets, anong other
end uses that utilize nonwoven fabrics.
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VWHAT STOCKS TO BUY? HOW ABOUT DI APERS?
As investors sort out the fallout fromthe Enron scandal,
anong ot her challenges in investing these days, it seens



I i ke good ol d disposable diapers — along with other sinple
consuner products — are becom ng nore attractive. O so
says one analyst, who said recently that investors are
gravitating toward conpani es that seem easier to understand,
such as Kellogg and Procter & Ganble, both of which reached
52-week highs in |late February.

"There's a general critical feeling about conplexity right
now, a thought that if you don't understand what a conpany
does you had better bash it," said Tim Leach, chief
investnment officer for Wlls Fargo's Private dient

Services. "So people buy Procter & Ganbl e because they
under st and di apers, but when you get into hypersw tches and
next - phase servers, it's sonething else and right now peopl e
are staying away."

3M PHASI NG OUR PRODUCTI ON AT ST. PAUL PLANT

3M has announced pl ans to phase out nobst production
operations at its plant on the east side of St. Paul, M\,

el i m nating about 500 jobs there over the next year. The
cuts will be in manufacturing-related positions. About 1,000
engi neers and designers will renmain at the site, which the
conpany said it will develop into a technol ogy resource
center.

Longer term the conpany said it expects enploynment at the
site to clinb as the technol ogy center is devel oped and

enpl oyees now in | eased space are transferred there. 3Msaid
work at the center will focus on product devel opnent,

engi neering and environnental technol ogies.
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ASSCCI ATI ON NEWS

| NDA ANNOUNCES NEW SLOGAN TO UPGRADE | NDUSTRY | MAGE

| NDA, Associ ation of the Nonwoven Fabrics Associ ation, has
reveal ed a new i ndustry slogan to conbine the heritage of

t he nonwovens industry with its highly technical present and
future. The new |l ogo i s "Nonwovens * Engi neered Fabric
Solutions,” and INDA is asking its 260 nenber conpanies
worl dwide to include it on all of their pronotional and
product literature whenever appropriate. The association
will be including the slogan on all of its printed
materials. The slogan is the result of a year of extensive
research, which included polling all of its |INDA nenbers on
their preferences fromsix final suggestions.

VI SI ON 2003 CONFERENCE PLANNI NG BEGQ NS

The Vision 2003 Conmittee nmet this week at the | NDA offices
in Cary, NC to begin planning the followup to January’s
extrenely successful Vision 2002 Consuner Products
Conference. Wth planning now in the prelimnary stages,
what has been decided is that the event will once again be



held in the late January tinmefrane in New Ol eans. Anong
ot her devel opnents: The Visionary Awards will be offered
once again to recogni ze i nnovative new consuner products
that utilize nonwoven fabrics. Stay tuned for nore updates
on what prom ses to be the prem er consuner products event
of 2003.

R R I b Sk S b b S b S b S b S Rk Sk i bk S b b b S b b b

GLOBAL NEWS

P&G LAUNCHES TWO VERSI ONS OF PANPASE | N JAPAN

Procter & Ganbl e Japan | ate | ast year |aunched Panpase
Cotton Care for newborn and small babies. The softness of
the surface sheet was nodified to achieve a cotton-1ike soft
texture, and the flexibility around | egs was inproved. At
the same tine, according to a report in Japan Nonwovens
Report, Panpase Sukusuku Pants are inproved with the
application of Sukkiri Soft Mesh (fresh and soft nesh), and
its national launch was |ate 2001: the product is the first
pant s-type paper diaper for |arge size babies (8kg body

wei ght) .

LI ON ROARS OQUT OF TAMPON BUSI NESS

Japanese personal products giant Lion Corporation wll sell
its sanitary products business as well as its related
processi ng equi pnent this nmonth to Uni Charm The nove

| eaves Uni Charm and Esai as the only producers of tanpons
i n Japan, although there remain a nunber of foreign brands
as well.

SCA AND | TALI AN Tl SSUE MAKER | N $262 M LLI ON DEAL

Swedi sh paper maker Svenska Cel |l ul osa has agreed to buy
Cartolnvest, an Italian tissue nanufacturer, in a $262
mllion deal. The acquisition increases SCA' s European

ti ssue manufacturing capacity by 30-35% and nakes it the
bi ggest regi onal supplier for absorbent hygi ene products.
Cartolnvest has plants in Italy, Spain, France and the U K

DRYPERS ASI A TAKI NG OVER I TS DI STRI BUTI ON I N THAI LAND
Drypers Asia has decided to handle its own marketing in
Thail and after ending a distribution contract with Berl
Jucker Plc. The nove is part of its strategy to chall enge
three major brands in a key market: Panpers by Procter &
Ganbl e, Mam Poko by Unicharm and Kinberly-C ark’s Huggi es.

According to a | ocal newspaper report, in 2000 the conpany
started marketing Mal aysi an- made We Wee Dry di sposabl e

di apers for babies through Berli Jucker, but the business
did not grow as rapidly as the manufacturer had hoped. As
part of the renewed effort, sales channels will be w dened
to hypernmarkets and supernmarkets.



The cornerstone of the new marketing effort is a unique
commercial that features an infant handing a diaper to his
not her who is crying over a soap-opera scene, while other
firms continue to use a stereotype format of pouring water
on di apers. Soon after the commercial went to air in
Decenber, sales of Drypers doubled and the brand was anong t he

| eaders in Ml aysia and Singapore. This year, the brand
aimed for an 8% share of the Thai market.
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SUPPLI ER NEWS

JENTEX TO DI STRI BUTE ATEX MELT BLOWNS

Jentex has entered into a U S., Mexico and Canada

di stribution agreement with Atex, Mlan, Italy, for products
produced on its new nelt bl own production |ine. Atex is the
parent of Atex, Gainesville, GA

GREEN BAY PACKI NG | N NEW SPUNLACE LI NE

Green Bay Nonwovens is adding a 4.5 neter spunlace line with
wood pul p capability. The newline will be housed in a

65, 000 square foot addition to the conpany's G een Bay pl ant
and is expected to be conplete by June 2003. Wth a current
spunl ace capacity of 12,000 tons, Geen Bay sells to a range
of end use markets including baby and fem ni ne hygi ene,
consuner cleaning and disinfectant w pes, food service and

i ndustrial w pes, nedical, filtration and hone furnishings.
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NEW PRCDUCTS

PURI FI C RETAI L COOLER

AquaCel | has introduced a Purific Water Cool er nodel
specifically designed for the retail consunmer market. The
Purific 50 is equipped with a filtration system designed to
nmeet the needs and pricing requirenments of the retai
consunmer market. The patented self-filling Purific |ine of
wat er coolers automatically refills a permanently attached
five-gallon bottle with freshly filtered water.

"Bottled water is the fastest grow ng segnment of the
beverage industry, with an expected annual growth rate of
30% as reported in the March 4, 2002 edition of FORTUNE
magazi ne. W believe that this new Purific 50 will fill a
niche that is not being addressed for the home market's
drinki ng water needs,"” said Janmes C. Wtham CEO AquaCel
bel i eves that this new nodel Purific cooler will provide the
consuner home market with a product that directly neets their
desire for better drinking water while providing an
alternative to expensive and inconvenient bottled water.



R R I b Sk S b b b S b S b S b S S Rk Sk i bk S b b S S b S b b

PATENT REVI EW

3 ass- Li ke Pol ysaccahari de Useful As Absorbent For Liquids
Abstract: A particul ate absorbent, for the absorption of
iquids, conprising particles selected fromthe group
consisting of particles of glass-like polysaccharides and of
particles of glass-like polysaccharides occluding, in their
internal structure, at |east one surfactant, said particles:
having a size of up to 620 ngr; being at least 70 % of a

gl ass-li ke type structure; and being: 30 to 45 % of a size
conpri sed between 620 and 420 ngr; 35 to 55 % of a size
conprised between 420 and 210 ngr; and 5 to 25 % of a size
up to 210 ngr. These particul ate absorbent is non-

hygr oscopi ¢, hypoal | ergeni c and bi odegradabl e and usef ul
particularly in biodegradabl e diapers.

Pub. No.: EP 1178843; Appl. Data: EP 00929165 2000 05 11
Applicants: Huppe, Serge; Mheux, Marie-Elise; Chevigny,

St ephane; Quirion, Francois

Synt heti c pol yester absorbent materials

Assi gnee: C enson University Research Foundation

Abstract: The invention provides synthetic polyneric fibers
whi ch have utility as tenporary acquisition/distribution
absorbent structures and permanent storage/distribution
absorbent structures in a w de range of absorbent products
such as diapers, fem nine napkins, and adult incontinent
pads. These fibers are short, highly distorted, and bul ky
characterized by | engths between 2 and 37 mm short-range
di stortion factors between 5 and 70, |ong-range distortion
factors between 0.05 and 0.9, and single fiber bulk factors
between 0.5 and 10.0. They may or may not have capillary
channel s on the surface. The advantages of these materials
are their increased absorbency, reduced wet coll apse at | ow
densities, reduced rewet, reduced |oss of |iquid under
pressure, and their ability to be desorbed by distribution
mat eri als such as capillary channeled fibers or by
conventional storage materials such as fluff pulp or

super absor bent pol yner fiber or powder.

Pat ent Nunber: 6344595; |ssue Date: 2002 02 05; Inventors:
Phillips, Bobby Ml; Bagrodia, Shriram

Super absorbent conposition intended for the production of
sanitary articles of the underwear, diaper or disposable

di aper type which do not devel op unpl easant snells

Assi gnee: Atofina

Abstract: Conpositions which greatly dimnish, or elimnate,
unpl easant snells associated with the use of underwear and
di apers are described. These conpositions are conposed of
super absor bent pol yners of the polyacrylic type and of
certain boron derivatives, in particular sodiumtetraborate
pent ahydrate. The sanitary articles which incorporate these



conpositions do not devel op unpl easant snells, amoni acal or
ot herw se

Pat ent Nunber: 6342653; |ssue Date: 2002 01 29; Inventors:
Gancet, Christian; Cuny, Nathalie; Lescure, Mnique; Seris,
Jean- Loui s

Sanitary pad for variable flow managenent

Assi gnee: Kinberly-C ark Wrldw de, Inc.

Abstract: There is provided a fem ni ne hygi ene pad
conprising a cover adjacent a capillarity fabric having
regions of high and low capillarity, which is adjacent a
retention layer. In a preferred enbodi nent, a creped
spunbond | ayer is used as the cover material and a co-
apertured intake/distribution layer and transfer delay |ayer are the
capillarity fabric. Conbining these inprovenents into an

i ntegrated absorbent system allows the successful

achi evenent of variable flow managenent and a successful

bal ance between intake and cover desorption properties. The
result is inproved nmultiple intake performance and a cl ean
and dry cover surface during use.

Pat ent Nunber: 6348253; |ssue Date: 2002 02 19; Inventors:
Dal ey, M chael Allen; Braverman, Jaine; Dilnik, Rebecca Lyn;
Edens, Ronal d Lee; Hammonds, Yvette Lynn; Mace, Tanara Lee;
Matel a, David M chael; Schm dt-Foerst; Al exander Manfred;
Wal ker, Laura Jane

Fem ni ne hygi ene article with upstandi ng nenber

Abstract: A fem nine hygiene article for directing nenstrual
flowinto a panel. The fem nine hygiene article includes a
base panel for absorbing noisture. The base panel has a top
surface and a bottom surface. An upstandi ng nenber directs
fl ow of the noisture. The upstandi ng nmenber has a top side,
a bottom side and a peripheral wall extending there between.
The bottomside is fixedly coupled to the top surface of the
base panel. A sealing nmenber has a front side and a back
side. The front side is fixedly coupled to the bottom
surface of the base panel

Pat ent Nunber: 6348047; |ssue Date: 2002 02 19; Inventor:
Har per, Vernice J.

Di spensi ng System and Met hod For Prenvoi stened W pes
Abstract: A di spensing system and nmethod for prenvoistened

wi pes. The di spensing systemincludes first and second

| ongi tudi nal | y extendi ng di spensing guides. The first guide
is positioned substantially parallel and in proximty to the
second guide to define a gap. The di spensing gui des may each
be rotatable about a |ongitudinally extending axis and
conprise cylinders having a plurality of |ands and grooves.
The wi pes are di spensed by passage through the gap and a

di spensi ng openi ng havi ng an edge which is defined in part
by an i npingenment surface. The inpingenent surface has a
first outer portion, a second outer portion and a central
portion positioned between the two outer portions.



Pub. No.: EP 1176899; Appl. Data: EP 00928643 2000 04 28;
Applicant: Kinberly-Cark Wrl dw de
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THAT' S ALL FOR THI S MONTH

The next issue of the Vision Consuner Products e-Report from
INDA wi || be sent April 10. In the neantinme, feel free to
contact editor M chael Jacobsen at 201-612-6601 or enmil at
nj acobsen@ nda. org.

I f you do not wish to continue receiving this email
newsl etter, please respond to info@ nda.orqg.




